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ABOUT US

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Viverra
mauris in aliguam sem fringilla ut morbi tincidunt augue. Auctor
augue mauris augue neque gravida in fermentum et. Aliquet nec
ullamcorper sit amet risus. Duis convallis convallis tellus id interdum
velit. Est ultricies integer quis auctor elit sed vulputate. Lacus luctus
accumsan tortor posuere ac ut. Gravida neque convallis a cras
semper auctor neque. Laoreet id donec ultrices tincidunt arcu. Ut
pharetra sit amet aliguam id diam maecenas ultricies mi. Diam in
arcu cursus euismod quis viverra nibh. Risus at ultrices mi tempus
imperdiet nulla malesuada pellentesque elit. Ultrices mi tempus
imperdiet nulla. Scelerisque purus semper eget duis at. Tempus
imperdiet nulla malesuada pellentesque elit eget gravida cum.
Pellentesque habitant morbi tristique senectus et netus et
malesuada. Pharetra convallis posuere morbi leo urna molestie at.
Lobortis mattis aliguam faucibus purus in massa tempor nec feugiat.
Et netus et malesuada fames ac. In pellentesque massa placerat duis

ultricies lacus sed turpis.
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NEED

e Suicide is the second leading cause of death among
young people aged 10 to 24 — and lesbian, gay, bisexual,
transgender, queer, and questioning (LGBTQ) youth are

at significantly increased risk.

LGBTQ youth are more than four times as likely to
attempt suicide than their peers The Trevor Project
estimates that more than 1.8 million LGBTQ youth (13-
24) seriously consider suicide each year in the U.S. —
and at least one attempts suicide every 45 seconds.

The Trevor Project’'s 2022 National Survey on LGBTQ
Youth Mental Health found that 45% of LGBTQ youth
seriously considered attempting suicide in the past
year, including more than half of transgender and
nonbinary youth.
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MISSION

Raise Awareness

Increase awareness of mental health by 20%.

Raise Funds
Raise $1M for mental health.

Engage Consumers

Engage 20,000 consumers through giving
campaign.

Engage Workforce

Achieve 35% workforce engagement in annual
campaigns.

reallygreatsite.org



| used to be depressed and

suicidal, but The Trevor
Project community lifted me
up and encouraged me to
accept myself for the brilliant

person | am.
DALIA CORTEZ

Total Giving
The value for Total Giving includes all
the social spend reported by your Good Beyond Giving

partner. The categories of social spend
o
ﬁO 76

incorporate consumer cash, employee
cash, overall cash and non-cash 350/
(o)

Giving Participation Rate Volunteering Participation Rate

THANK YOU
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We saved
the lives of
1000 men!

10%

MISSION ADVANCEMENT

20%

SCOPE OF IMPACT

COMMUNITY
IMPACT

Mission Impact

The Trevor Project supported 10% more
mission-served people than the previous 12
months. Scope of impact reached: Local,
Regional, National

NO GENDER
SDG Goals POVERTY EQUALITY
1.1, 1.5, 5.2, 12.3

SDG Indicators
P4l 2, 52 72 PR
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AND PRODUCTION
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COMMUNITY IMPACT
ZO? ZSD 0% 738%

Consumer Employee Consumer Employee
Awareness Awareness Sentiment Sentiment

o /% 39% 449% 22%

Consumer Employee Consumer Employee
Loyalty Loyalty Participation Participation
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BRAND .....
EXPOSURE = g

Content Stream Media Exposure
Heat Map Top Authors
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BRAND
EXPOSURE |

Sentiment Trending themes
Top Retweeted Total Potential Reach
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$135,615
Total Media Value

1,006,669

Total Media Impressions

$50,881

Potential Consumer Value

$441,293

Potential Turnover Cost Saved
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Our partnerships empower
us to serve every LGBTQ
young person that needs
our support.

We appreciate your continued support of the Trevor Project,
and look forward to expanding our partnership in
mutuallybeneficial ways.

AAVTA



